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1. INTRODUCTION

This guidebook aims to make it easier to find
the right channel to communicate the intend-
ed message to the audience. It is meant to
motivate to experiment different channels of
communication and to work as a reminder and
a check list.

The guidebook contains a selected number of
both traditional offline communication chan-
nels and on-line channels and networks.

By online channels we mean communication
channels offered through the internet, some
of these can be referred to as social networks.
The social network services focuses on build-
ing and reflecting of social networks or social
relations among people, e.g., who share inter-
ests and/or activities.

A social network service essentially consists of
a representation of each user (often a profile),
his/her social links, and a variety of additional
services. A business or organization can share
their knowledge, create networks and interact
socially more directly with their users or mem-
bers.

Llenb atoro pykoBoactBa - o6nerymtb MOMUCK
Hanboee 3pdeKTUBHbIX KaHANOB ANA nepena-
Yn onpeaeneHHOro CoobLWEeHUA ayguTopumn.
OHO npeAHa3HayYeHo ANA MOTMBALMM NpoTe-
CTMPOBaTb pPa3Hble KaHa/ibl KOMMYHUKauUuu,
a TaKKe C/NIYKUT B KAyecTBe CNpPaBOYHUKA MU
CpeAcTBa CAMOKOHTPONSA.

PYKOBOACTBO COAEPKUT ONMUCaHNE KaK Tpaau-
LLMOHHbIX KaHa/0B KOMMYHUKaLUMN, Tak U Obl-
CTPO PaBMBAIOLWMXCA OHNANHOBbLIX KaHaNOB U
couMasibHbIX CETEMN.

1. BBEAEHUE

MoA OHNAMHOBbLIMM KaHanamu Mbl Noapas-
ymeBaeM KaHa/lbl KOMMYHUKauun, dyepes UH-
TEPHET, HEKOTOPble M3 KOTOPbIX Ha3blBatOTCA
«coumanbHble cetn». CoumanbHaa ceTb Opu-
€HTMPOBaHa Ha CO34aHWE U OTpPaXeHWe Co-
LIMANbHbIX KOHTAKTOB UM OTHOLIEHUIN MeXay
NOAbMU, UMEIOLWMMWN OAHUN U TE XKe UHTEPECHI
n/VMnun BUAbI AEATENbHOCTH.

CouManbHaa CeTb, KaK MpPaBWIO, COCTOUT U3
03HAaKOMUTENbHOMW WMHPOPMALMM O KaXKAOM
YYaCTHMKe (4acTo CTpaHMua NO/Nb30BaTeNs),
ero/ee coumanbHbIX KOHTAKTOB U Pa3/INYHbIX
AOMONHUTENbHbIX ycnyr. Npeanpustne uau
OpraHM3auua MOXKeT MOoAe/INTbCA CBOUWM 3Ha-
HUAMMW, CO34aTb NAapTHEPCKME CETU M 0bLWaTb-
CA HenocpeacTBEHHO CO CBOMMM MONb30BaTe-
naAMu/uneHamu.
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2. OFFLINE COMMUNICATION CHANNELS

2. 0ONAUHOBbIE KAHAAbI KOMMYHUKALIMH




2.1. DIRECT COMMUNICATION

A conversation is communication between two or more people. It is a social skill that is not difficult
for most individuals. Conversations are the ideal form of communication in some respects, since
they allow people with different views on a topic to learn from each other.

Another form of direct communication is a direct mail, sometimes called junk mail, used by adver-
tisers who send paper mail to all postal customers in an area or to all customers on a list.

e Convincing and flexible way of sharing of in-
formation as questions can be adapted to the
messege receiver

e Results are highly measurable

e Some messages may only reach a small audi-
ence, in case of mail some people do not even
open them.

e Heavy in administration, resources need to

be allocated in the maintenance of contact

¢ Personal interpretation is the most effective lists, marketing and planning ahead

kind of interpretation

e Can be dominated by an individual
e A complex, long story can be told

e Can be a one-off experience and if repeated,

e Responsive to different audiences and their needs assessment and development

needs on the day

e Producing direct mail materials entail the
expense of using various professionals - copy-
writer, artists, photographers, printers, etc.

e May involve multiple skills from different
partner groups as co-organisers

¢ Can be supported with the presentation of

. . e Can be expensive, depending on your target
websites, photographs, video, reports etc.

market, quality of your list and size of the cam-

e You have total control over the presentation paign
of your advertising message.
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2.1. HENOCPEACTBEHHOE OBbLLLEHUE

PasroBop - 370 obueHe Mexay AByMA uau bonee NoabMWU. ITOT COLMA/bHBIN HaBblK HE TaK U
CNOXeH ans 6oNbWMHCTBA UHAMBUAOB. B KAKOM-TO OTHOLWIEHWUW Pa3roBOpbl - MAeasnbHasa dopma
06LLeHMA, TaK Kak OHW MO3BOAAIOT NOAAM C Pa3HbIMU B3rNA4aMN Ha NpeameT 06Cy»KAeHUA y3HaTb
APYyr OT Apyra 4YTo-TO HOBOE.

Opyras ¢opma HenocpeacTBEHHOro Ob6LWEHNA - 3TO NPAMasA PACcCbl/ika, KOTOPYI YacTO Ha3biBaOT
MaKy/1laTypHOW NOYTOM, UCMONb3YEMOI PEKNaMOAATENAMM, PACCHINAOWMMK BYMasKHYO NOYTYy ANs
BCEX NOYTOBbIX aBOHEHTOB B MMKPOPAMOHE NN BCEM K/IMEHTAM B CTIUCKe.

e YbeauTenbHbi 1 rMbkMin cnocob pacnpo-
CTpaHeHMA MHPOPMaLMM, NMOCKONbKY BOMNPOCHI

MOXHO a4aNTUPOBAaTb K Nos1y4aTento coo6u.|,e—
HUA.

° Pe3yn bTaTbl /IEFTKO OUEHUTb.

e JIn4yHaAa MHTepnpeTaumna - camblii 3pdeKTmB-
HbI/ BUA MHTEPNpEeTauuu.

e MoKeT 6bITb pacCKasaHa CN0XKHaA, AIMHHASA
ncTopus.

* YUNTbIBAET Pas/INyHbIE AyAUTOPUM U UX aK-
TyanbHble NOTpebHOCTH.

e MOXeT BKAOYATb MHOXECTBO HABbIKOB pa3-
NNYHbBIX NAPTHEPCKUX rpynn, ABAAOWNXCA CO-
OopraHnsaTtopamm.

* MoxeT 6bITb CONPOBOXAEH Mpe3eHTaumel
Beb-cainToB, ¢oTorpaduit, BUAEO, OTYETOB M

T.4.

e Y Bac ecTb NO/IHbIN KOHTPO/Ib Hag, NpeacTaB-
JIEHMEeM Ballero coobuieHus.

e Kakune-to coobuleHmns moryT oXBaTUTb TO/b-
KO HebOoN. ayaMTOPUIO: HEKOTOPbIE NHOAN AaKe
He OTKPbIBAIOT NOYTOBbIX PACCHINKMU.

e CNOHOCTb B aAMUHUCTPUPOBAHUU - HEOb-
XOAMMO BbIAENUTb PEecypcbl Ha BeAeHMe Cnu-
CKOB KOHTAKTOB, MapKeTMHI M naaHupoBaHue
3apaHee.

e Mo)eT 4JOMUHUPOBATb MHEHME OAHOrO Ye-
/10BEKa.

e MoeT b6biTb OAHOKPATHbIM COBbITUEM, U
npyv MCNONb30BaHUKM ele pa3 Heobxoauma
OLeHKa 1 AopaboTKa.

e MoAroToBKa MaTepmnanos NPAMOM PaACCbINKM
BK/IIOYAET pacxofbl Ha MCNO/b30BaHME pas3f.
npodeccMoHanoB - COCTaBUTENA PEKAAMHOTO
coobuleHns, xyaorKHWKos, ¢oTorpados, ne-
YaTHWKOB U T.A4.

e MoxeT 6bITb AOPOrMM CpeacTBOM, B 3aBU-
CMMOCTU OT BalIero pbiHKa cbbiTa, 0COHBEHHO-
CTeN Crnu1cKa 1 pasmepa KamnaHuu.



2.2. EVENTS

Event marketing is an attempt to co-ordinate the communication around a created or sponsored
event. In event marketing the event is an activity that gathers the target group in time and space; a
meeting in which an experience is created and a message communicated.

e More credible
e Generates awareness

e Possibility for prestige at lower cost than ad-
vertising

e Contribute with internal motivation and
moral

e Offers interaction in many forms

e Events require more in planning, execution
and evaluation.

e The values that events contribute with are
complicated to measure

e Inflexible as at the event the number of par-
ticipants can be insufficient or not represent-
ing the target audience correctly

¢ Events need specific competence and solu-
tions

e What is the added value that the event
brings instead of other measures?
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2.2. MEPOMNPUATUA

MapKeTUHT MeponpuaATUiA - cCNocob KOOPANHUPOBAHNA KOMMYHMKALMN BOKPYT NOATOTOBAEHHOTO U
MPOCNOHCMPOBAHHOIO MEPONPUATUA. B MapKeTUHre MeponpuaTUii cobbiThe - BUA aKTUBHOCTM, CO-
H6upatoLLMiA LeNeByto ayauTOpPMIO B KAKOE-TO BPEMSA B KAKOM-TO MeCTe, BCTPeYa, Ha KOTOpoW npea-

naraeTcA MHd)OpMaLI,VIﬂ nnepenaetca COO6LL|,EHM€.

e bonee HageXKHbIN.
* [poBOAMT O3HAKOMNEHME.

e [locTuxKeHue ycnexa npu bonee HU3KKX 3a-
TpaTax, YeM Npu PEKTAaMUPOBAHUN.

e MoakpensieHne BHYTPEHHEN MOTMBaLMEN U
MOpanblo.

e Mpepnaraet B3aMMOAENCTBME B  pPasHbIX
dopmax.

e Bonblue pecypcoB TpebyeTca gna NnaHMpPoO-
BaHMSA, PeannsaLmm n oLEeHKN MEPONPUATUS.

e CNIOXKHO M3MEPUTb LEHHOCTb, KOTOPYO Me-
POMpUATMA MPUBHOCUT B PaCNpOCTPaHeHue
OCHOBHOIO COObLLEHMSA.

e HermbKkmnii cnocob, Tak KaK KOAM4YecTsBo
YYaCTHMKOB Ha MepOonpuUATUN MOKET BbiTb He-
AOCTaTOYHbIM, UM XKe YY4aCTHUKKN NpeacTaBas-
0T HE BCe LieNeBble rpynnbl ayauTopun.

e Meponpuatns TpebyloT 0cobyo KOMMETEHT-
HOCTb M 0CObBble KpeaTUBHbIE XOAbI.

® Y10 cuMTaTb AONONHUTENbHbIM MpPenmyLLe-
CTBOM, KOTOpPOE npeanaraet MeponpuaTMe no
CPaBHEHUIO C APYTUMMU METOAAMM?



2.3. TELEMARKETING

Telemarketing is the process of marketing goods, advertising services or customer service over the
telephone. It is classified into two; inbound and outbound telemarketing. Inbound telemarketing is
any incoming sales or service from viewers and listeners who want to order the advertised product
or ask for more information. Some inbound applications are order taking, customer service, help
desk and many more. An outbound telemarketing on the other hand, is the practice of making
phone calls to prospects or existing customers done by a marketing person. Some outbound tele-
marketing applications include phone sales, appointment setting etc.

2.3. TEAEMAPKETUHI

TenemapKeTUHr - NPOLLeCC MApKETMHIa TOBApPOB, PEKNAMHbIX YCAYT UM 0BCNyKMBAHUE KANEHTOB
no tenepoHy. OH NoapasaenseTca Ha ABa BMAA: BXOAAWMI N UCXOAALLMI. Bxogawmii Tenemapke-
TUHT - 11060 NOCTynaloWMn NAaTeX UAN yCayra OT 3pUTeNen U cayllaTenei, KoTopble XOTAT 3a-
Ka3aTb peKNaMmnpyembliii MPOAYKT UAN NOYYUTb AONONHUTENbHYIO MHPOpMauuio. Mcnonb3oBaHne
BXOAALLEro TefIeMapKeTUHIA - NPUHATUE 3aKa3a, 06CNYKMBAHWE KIMEHTOB, CEPBUCHAA Cayxba u
MHoOroe gpyroe. Mcxoaalumn TeneMapKeTUHr - NPAKTUKa TenedOHHbIX 3BOHKOB BO3MOXKHbIM MU
CYLLECTBYIOLLMM KANEHTAM YE/I0BEKOM, MPOBOAALLMM MAPKETUHT. Mcnoib3oBaHMe UcxoaALLero Te-
NeMapKeTUHra BKAOYaeT TefiepOHHble NPOAANKN, HA3HAYEHWME BCTPEY, NPUBNEYEHUE NOTEHLNANb-
HbIX KIMEHTOB U T.A.

SRR

e An increasing number of people have be-
come averse to telemarketing.

e Acquires an immediate answer.

X
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e Very productive if all questions can be an- e MonyyeHne HeMeIeHHOTO OTBeTa.

swered promptly.

e Flexible tool

e |t’s cost-effective compared to direct sales.
e Results are highly measurable.

® You can get a lot of information across if
your script is properly structured.

e |f outsourcing, set-up cost is minimal

e Increased efficiency since you can reach
many more prospects by phone than you can
with in-person sales calls.

e Great tool to improve relationship and main-

e More people are using technology to screen
out unwanted callers, particularly telemarket-
ers

e Lots of businesses use telemarketing.

e |f hiring an outside firm to do telemarketing,
there is lesser control in the process, It can be
extremely expensive

e May need to hire a professional to prepare a
well-crafted and effective script

e [t is most appropriate for high-ticket retail
items or professional services.

e OyeHb NPOAYKTMBHbIA cNOCob, ecnn Ha Bce
BOMPOCHI MOXHO CpPa3y OTBETUTb.

e [MBKKMI cnocob.

® JKOHOMUYECKN 3DDEKTUBHDBIN, NO CpaBHe-
HWIO C MPAMbIMM NPOAAKAMM.

° Pe3yn bTaTbl /IEFTKO OUEHUTDb.

e MOXHO MONY4YUTb MHOTO WHPOPMaLMMK,
€C/n TeKCT becepbl NPaBUAbHO COCTaB/EH.

° an npuBREYEHUN TPETbUX NN, 3aTPATbl HaA
OpraHn3auunto TenemapKetTmHra MMHMmMmabHbl.

* BbicoKkas 3(PEKTUBHOCTb, TaK KaK MOMKHO

e Bce 6onblle Ntoaert HeraTUBHO OTHOCATCA K
TEeNIeMapKeTUHTY.

e Bce 6onblue Noaelt UFHOPUPYHOT Hexena-
TeNbHble 3BOHKM, O0COBEHHO TenemapKeTono-
ros.

e MHorme KomnaHuu MCNONb3YKOT TENIEMAPKE-
TUHT.

e Haem BHewHel ¢upmbl ana NpoBedeHUus
TeNIeMapKeTUHra BefeT K CHUMKEHUIO KOHTPO-
NA Hag, NPOLECCOM U MOXKET BbITb JOCTAaTOYHO
[0pPOron ycayrom.

* Bo3amoxHO, noTpebytoTca ycayrm npodeccu-
OHasa AnA NoAroToBKN 3 PEKTUBHOIO TEKCTA.

TITTLILIRESS

tain contact with existing customers CBA3aTbCA C rOpasgHo 6ONbLIMM. KONNYECTBOM
NOTEHUMANbHbBIX KAWEHTOB, YemM MpU JNYHOM e bonblie Bcero nogxoauT oNAa AOPOroro pos-
G( noceLLeHnu. HWUYHOro ToBapa UM NPOPECCUOHANBbHbBIX YC-
nyr.

® 3ameyvaTesNibHbI cnocob YAy4HWnTb B3aNMO-
OTHOLWEHNA N NogaepPMUBaTb KOHTAKT C CyLle-
CTBYROWWMMU KZTUEHTAMMWN.

STTIEE



2.4. TELEVISION AND RADIO 2.4. TEAEBUAEHUE U PAAUO

Television (TV) is a widely used telecommunication medium for transmitting and receiving moving
images usually accompanied by sound. Radio is a medium that works through sound only.

TenesmaeHue - LWMPOKO UCNONb3YEMbIA TENEKOMMYHUKaLMOHHbIN cnocob nepeaayn U NonyveHus
ABUMKYLLENCA KapPTUHKM, 06bIMHO CONPOBOXKAALLMNCA 3BYKOM. Paano - cpeacTBO KOMMYHUKaLMN,
paboTatolLee TONbKO NOCPeACTBOM 3BYKa.
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e Permits you to reach large numbers of peo- e Message is temporary, and may require mul- .
. . . . . [ )

ple on a national or regional level in a short pe- tiple exposure for the ad to rise above the clut- CT Mossonser '”'065'“’“' BHMMaHMsA 60bLIOTO
riod of time ter . Ko/sim4yecTtBa 1logen Ha rOCYﬂ'apCIBeHHON\ npe- ° Coo6|_|_||e|.|me OrpaHMYEeHO BPEMEHEM, U MO-

‘ - ‘ TMOHA/NIbHOM YPOBHE B KOPOTKNM NEPUOL, Bpe- eT NoTpeboBaTbCA MHOTOKPATHbIM NOKa3 pe-
* Independent stations and cable offer new ¢ Ads on network affiliates are concentrated in ﬁ MEHMU. KJaMbl. YTOBbI ee 3aMeTUIu

, .

opportunities to pinpoint local audiences local news broadcasts and station breaks .

CT ® He3saBUCMMble KabenbHble CTaHUUW npea- e Peknambl COCPEAOTOHEHbI BO BPEMS BbiMy-
¢ Television offers the ability to convey your ¢ Preferred ad times are often sold out far in NaraloT HOBble BO3MOMHOCTU MNPUBJAEYEHUA CKa MEeCTHbIX HOBOCTEVA 1 CeTeBbIX Nays.
message with sight, sound and motion advance 1 MECTHbIX TeNie3puUTenen.

o _ o o e Hanbonee pelTUHrOBOE pPeKNAMHOE Bpems
e Awareness raising campaigns can be com- e Limited length of exposure, which limits the . e KamnaHuMun nNo nosblwWeHM0 NHOOPMUPOBAH- 06bIYHO PACMpPOAAHO 3apaHee.
bined with adverts, topic discussions and amount of information you can communicate C*T HOCTM MOXHO KOMBUHMPOBATb C PEKNAMaMM,
songs etc. . L . TEMATUYECKMMM OOCYKAEHUAMMN U NECHAMU U * OrpaHuyeHHas A/IMHa PEKNaMHOro posuvka
* Relatively expensive in terms of creative, .4 HaK/MaAblBaeT NMMUT Ha KOJMYECTBO MHGOP-
production and airtime costs

Maunn, KOTOPOE Bbl MOXETE COO6LLI|MTb.

® O4yeHb [0POroM C TOUYKU 3PEHUA CTOUMOCTH
3pUpPHOro BpeMeHM, PacxoaoB Ha pa3paboTKy
M MOCTAHOBKY PEK/IaMbl.

AR
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2.5. NEWSPAPERS AND MAGAZINES

A newspaper is a regularly scheduled publication containing news, information, and advertising.
General-interest newspapers typically publish stories on local and national political events and per-
sonalities, crime, business, entertainment, society and sports. Most traditional papers also feature
an editorial page containing editorials written by an editor and columns that express the personal
opinions of writers. The newspaper is typically funded by paid subscriptions and advertising. Other
features include display and classified advertising, comics, and inserts from local merchants.

¢ Allows you to reach a huge number of peo-
ple in a given geographic area

e Flexibility in deciding the size and placement
of information content

¢ Information can be as large as necessary to
communicate as much of a story as you care
to tell

e With good press release one can get infor-
mation to newspapers and magazines effec-
tively.

e Exposure to your information is not limited;
readers can go back to your message again and
again if so desired.

e Free help in creating and producing informa-
tion copy is usually available

e Quick turn-around, information reaches the
target groups quickly.

¢ Your information has to compete with paper
versions of other organizations,

e Poor photo reproduction limits creativity

e Publication of paper version isn’t cost effect-
ing

e Have a short shelf life, as newspapers are
usually read once and then discarded.

e With the increasing popularity of the Inter-
net, newspapers face declining readership
and market penetration. A growing number
of readers now skip the print version of the
newspaper and instead read the online version
of the publication.
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2.5. FA3ETbl U )XYPHAADI

faseTa - perynapHoe u3gaHue, BKAKYaoWee HOBOCTM, MHOPMAaLMIO U peknamy. [aseTbl onna Wu-
POKOW Ny6aMKK 06blYHO COOBLWAOT HOBOCTU O COBBITUAX rOCYAAPCTBEHHOM U MECTHOW NOJIUTUKM,
KpuMnHane, busHece, passaedyeHunnx, obliectse n cnopte. TpaaULMOHHbIE ra3eTbl TaKXKe NpeacTas-
NAT PeAaKUMOHHYIO CTPaHMLY, HaMMCaHHYH FNaBHbIM PEeAKTOPOM, M KOMIOHKW, Bbiparkatowme
JIMYHOE MHEHWe aBTOPOB. [a3eTa 06bIYHO PUHAHCMPYETCA 33 CYET NIATHOM MOAMMUCKU U PEKIAMbI.
[pyrve xapakTepuUCTUKK raseTbl - M306pa3nTenbHan n pybpuuHan peknama, KOMUKCbI U BKAaAbILM

MECTHbIX KOMMEPCAHTOB.

* OXxBaTbIBAlOT OFPOMHOE KO/IMYECTBO /It0Ael
B onpeaeneHHoM reorpadpuyeckom panoHe.

* [MB6KOCTb B pasmepe 1 1 Bbibope mecTa pas-
meLaemomn nHpopmaumm.

® B 3aBMCMMOCTU OT XenaHua obbem MHdop-
MaUMM MOMKeT ObiTb TakMm 60nblUMM, Ha-
CKOJIbKO 3TO HEOBX0AMMO.

e C XOpPOLUMM MPECC-PENM3OM MOMKHO 3dPek-
TUBHO Pa3MecTUTb MHPOPMALUIO B raseTax u
¥KypHanax.

e O3HaKOMNEeHWEe C MHbOPMALMEN HeorpaHu-
YeHHO, YMTaTeIM MOTYT BO3BPALLATLCA K Balle-
My COOBLLEHUIO CHOBA M CHOBA.

e O6bIYHO AocTynHa 6ecnnatHas MOMOLLL B
pa3paboTke U M3roToBAEHUM MHPOPMALMOH-
HOM KOMWMW.

e BbicTpbIit 3pdeKT, MHPopMauusa HbiCTpo A0-
XOAMUT A0 Uenesbix rpynmn.

e Balla MHPOpMaLMSA BbIHYKAEHA KOHKYPUPO-
BaTb C OYMarKHbIMM BEPCUAMM APYTUX OPraHu-
3aUuN.

e OOTOKOMMA HM3KOrO KayecTsa OorpaHn4ymBaeT
TBOpYeCTBO.

* I3paHne bymarkHOWM Bepcuu HepeHTabenb-
HO, 3/IEKTPOHHbIE BEPCUM Ierye COBMECTUTb C
APYTMMU KaHanamm KOMMYHMKaLUK.

* *XM3Hb NeYaTHbIX U34aHUI KOPOTKa, NOTOMY
YTO raseTbl 06bIMHO YMTAIOT OAMH pas, a 3aTemM
BblOpacbIBaloT.

e C pactywenn nonynapHocTbto MHTepHeTa, y
raseT CHUMKAeTCA KOIMYEeCTBO YMTaTenen U Bbl-
X04, Ha PbIHOK cbbiTa. PacTywee KonnyecTso
yutaTenem UrHOPMUPYHOT NeYaTHYIO BEPCUIO ra-
3eTbl U1 BMECTO 3TOr0 YMTALOT OH-NIANH BEPCULIO
nyb6anKaunm.



2.6. POSTERS AND BROCHURES

A poster is any piece of printed paper designed to be attached to a wall or vertical surface. Typically
posters include both textual and graphic elements, although a poster may be either wholly graphi-
cal or wholly text. Posters are designed to be both eye-catching and convey information. Posters
may be used for many purposes.

A brochure is a type of leaflet. Brochures are most commonly found at places that people frequent-
ly visit. The two most common brochure styles are single sheet, and booklet (folded leaflets) forms.

e Visually attractive and catch the eye of the
passers-by easily

e Contain the summary of the most important
information

e Can be used many times, also as a handout

e Can contain both textual and graphical infor-
mation

e Don’t require explanations and presenta-
tions
e Can be used for different audiences

e Allows you to deliver information in a brief,
concise, and organized manner.

e The useful life of a leaflet depends on its
content: as long as the information it contains
is still valid, the leaflet will remain relevant

e Limitations in the size of a presented mes-
sage

e Do not include all the details of the present-
ed information

¢ Difficult to measure

e Rather expensive if done properly and in
comparison to usability

e Up-to-date only for a short time.
e May not always reach a wide audience

e The number of needed copies is difficult to
estimate

e Ends up easily in a recycling pin.
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2.6. NOCTEPbI U bPOLLUIOPDI

MocTep - Ntobas neyaTHas NPOAYKUMA, NpeAHa3HauYeHHan ANA Pa3sMeLLeHUs Ha CTEHE UK BEPTU-
KanbHOM noBepxHOCTU. OBbIYHO NOCTEPbI BKAOYAKOT KaK TEKCTOBbIE, TaK U rpaduyecKkne snemeHTbl,
XOTA NOCTEP MOXKET BbITb NONHOCTbIO TEKCTOBLIM UK rpaduyeckum. MpeanonaraeTca, YTo NocTepbl
He TO/IbKO C/y»KaT ANA NPUBAEYEHUA BHUMAHUA, HO U coobatoT nHpopmaumio. Moctepbl MOXKHO
MCMNONb30BaTb B pPa3HbIX Lenax. bpowopa - BUA, pekNaMHOro NCTKa. bpoltopbl Yalle Bcero pac-
NPOCTPAHAOTCA B IIOAHbIX MecTax. [lBe camble pacnpocTpaHeHHble GopMbl BPOLLIOPbI - OTAENbHbIN
JINCTOK U BYKNET (CNoXeHHbIe IUCTbI).

* Bu3yanbHO npuBeKaTenbHble U Nerko 6po-
CaloTCA B [/1a3a NPOXOXKUM.

e CopepyKaT KpaTKoe U3/IOXKEHME CaMOI BaX-
HOM MHPopMaLMN.

e MOXHO MCMO/Mb30BaTb MHOIO pa3 TaK e,
KaK M pa3gaToyHbIi maTepuan.

e MoryT cogeprKaTb KaK rpapuyeckyto, Tak u
TEKCTOBYI MHOPMaLMIO.

e He TpebyloT 06bACHEHUI U NpeaCcTaBAEHUN.

* MOXHO MCNONb30BaTb A1A PaA3HbIX ayauTo-
pun.

e [103BO/IAIOT BaM [AOHECTU WHPOPMaLUIO
KPaTKUM, YEeTKMM M OPraHM30BaHHbIM CMNOCO-
6om.

e CPOK CNyXbbl PEKNAaMHOr0O /INCTKA 3aBUCUT
OT ero cogepyaHus: oH bygeT ocTaBaTbCA aK-
TyanbHbIM, MOKa WMHPOPMaALMA, KOTOPYH OH
COLlEP’KMUT, BEPHa.

e OrpaHuyeHne B pasmepe pas3meLlLaemoro
coobueHus.

* He cogep:KuT Bce Agetanu npeacraBasemon
nHpopmaumun.

e C/I0XHO OUEHUTD.

® B CpaBHEHMMU C NPAKTUYHOCTbIO, MOCTEP CUU-
TaeTcs O0POrMM CPEeACTBOM KOMMYHKaLUM,
€C/IN OH cAenaH KayecTBeHHO.

e AKTyaJsieH TONIbKO KOPOTKOE BpeMmMs.

e He Bceraa oxBaTblBaeT LIMPOKYH ayauTo-
puto.

e C/IO}KHO onpeaenvTb Heobxoammoe Kosnde-
CTBO KOMUMN.

e Jlerko OKa3sblBaeTcA B MyCOPHOM KOHTEWHe-
pe.
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3.1. E-MAIL 3.1. SAEKTPOHHAA MOYTA

Electronic mail, most commonly abbreviated email or e-mail, is a method of exchanging digital mes-
sages. E-mail systems are based on a store-and-forward model in which e-mail server computer sys-
tems accept, forward, deliver and store messages on behalf of users, who only need to connect to
the e-mail infrastructure, typically an e-mail server, with a network-enabled device for the duration
of message submission or retrieval.

DNIeKTPOHHas noyTta, Hambonee yacTo ynotpebnaemoe cokpaileHune “e-mail”, - metToa ncnonb3oBaHUs
9/1EKTPOHHbIX co0bLeHni. E-mail cucTembl OCHOBaHbI Ha MoAEeNM Nepeaadn MHGopMaLum C NPOMENKY-
TOYHbIM XpaHeHnem. Cuctembl e-mail cepBepa NpMHUMAIOT, NepeaatoT 1 XPaHAT coobLLeHMA NoNb3oBaTe-
Nei, KOTOPbIM TONIbKO HAA0 MOAKAKYMUTBLCS NPU MOMOLLM CETEBOTO CPEeACTBa K MHPPACTPYKType e-maila,
06bI4HO e-mail cepBepy, 414 NOCTOAHHOTO 06MeHa COObLLEHMAMM.

AR
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ADVANTAGES THINGS TO CONSIDER NMPEUMYLLECTBA YTO HEOBXOAUMO NPUHATbL BO

BHUMAHUE

o
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e Viruses and malware can be sent through at-
tachments if the recipient doesn’t scan it.

e Pacxopbl He 3aBUCAT OT PACCTOAHUA U KOMU-
YyecTBa /ito4en, KOTOPOMY Bbl OTNpaBaseTe Co-

e Costs the same regardless of distance and

the number of people you send it to e Yepes npuaoKeHUa mMoryT 6biTb nepeaaHsbl

obueHme. BUPYCbl U XaKepPCKMe Nporpammbl, €cin nonay-

X

e Reaches its recipient in minutes, or at the
most within a few hours

e Convenient as the message is stored un-

e The inbox is subject to spam and unwanted
ads from many sources which could be a nui-
sance and could cause you to delete some of
your personal messages.

X
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e CooblleHMe poxoauT A0 nosyyatenei 3a
MWHYTbl UM camoe bHosbluee 3a HEeCKOJIbKO
4acos.

yaTeNb He CKaHUPYET UX.

* AWMK COOBLLEHNI NOABEPIKEH CNAamMy U He-
enate/sibHOM pekname M3 MHOTUX UCTOYHWU-

X

til the recipient is ready to read it and can be

KOB, KOTOpble MOTyT 6biTb MOMEXOM, 3aCTaBUB
sent to a large number of people

BacC yaa/InTb HEKOTOPbIE U3 BalUNX JINYHbIX CO-

* E-mails can “bounce” between different
servers all over the world before reaching you

® YNo6HbIN cNOCOb6 KOMMYHMKaLMK, TaK Kak
coobuleHne XpaHUTCA, NOKa NoJiyYaTtesb He ro-

0
S

e A record can be kept of messages and re-
plies, including details of when a message was
received

e Commitment can be increased by the use of
regular newsletters or bulletins.

and could be stolen or modified by any knowl-
edgeable hacker.

¢ A long email can cause the recepient to lose
interest and stop reading it.

o
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TOB MPOYUTATb €ro, U MOXKET BbITb OTMPaBAEHO
60NbLIOMY KONUYECTBY NtoAei.

® MOHO XpaHUTb UCTOPUIO COOBLLEHNI U OT-
BETOB, BK/IOYAA AeTann, Korga bbiio nonyde-

06LLEeHNN.

® JEeKTPOHHble NWUCbMA MoOryT “npbirats”
MeXAay PasHbIMW cepBepamu Mo BCEMY MUPY
[0 TOro, Kak NpMAayT K BaM, U MoryT BbITb YKpa-
OEHbI UM U3MEHEHDI 3HAIOLLLMM XaKEPOM.

HO coobuleHune.

X
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e Relevant and up-to-date address lists are dif-

. o e EC/n aneKTPOHHOE NMUCbMO ANMHHOE, MOoAy-
ficult to gather and maintain. P A ’ Y

yaTesib MOXET NoTepATb MHTEpec, MO3TOMY He
6yaeT unTaTb NUCbMO Aanblue.

¢ [lpMBEPIKEHHOCTb 3TOMY cnocoby nepeaa-
4 MHOOPMALIMN MOXKHO MOBbLICUTbL MYTEM WUC-
NO/Ib30BaHUA PEryNAPHbIX HOBOCTHbIX MUCEM
n 6ronneTeHen.

A

e C/NIOXHO COCTaBUTb U nognepXxnBaTtb Heob-
Xoanmble 06HOBNEHHbIE CNNCKMK agpecos.

A
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3.2. WEB SITE 3.2. BEB-CAUT

PLTIES

A web site is a collection of related web pages, images, videos or other digital assets that are ad-
dressed relative to a common Uniform Resource Locator (URL), often consisting of only the domain
name, or the IP address, and the root path (‘/’) in an Internet Protocol-based network. A web site
is hosted on at least one web server, accessible via a network such as the Internet or a private local
area network.

Beb-caiT - Habop cBA3aHHbIX BEOCTPaAHMUL,, KapTUHOK, BUAEO U APYTUX LMPPOBbIX Pecypcos, OTHO-
CALLMXCA K 06LLeMy YHUPULMPOBAHHOMY YKa3aTesto pecypcoB, YacTO COCTOALLUM TONIbKO U3 UMEHU
[lIOMeHa MM agpeca ceTeBoro npotokona IP u ocHoBHoro nytu (/') B npoTokon UHTepHeT ceTu.
Beb6-caliT HaxoguMTCA, N0 MeHbLLEN Mepe, Ha oaAHOM Beb-cepBepe, AOCTYNHOM Yepes ceTb MHTepHeT
MM YACTHYIO CeTb MECTHOro panoHa.

i
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ADVANTAGES THINGS TO CONSIDER NMPEUMYLLECTBA YTO HEOBXOAUMO NPUHATbL BO

BHUMAHUE

o
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* Provides an open communication e It may be difficult for searchers to locate, es-
pecially if there are many similar sites. Needs

marketing and search engine optimization to

e lpepnaraeT OTKpbITOE 0bLLEHME.

e MoryT BO3HMKHYT TPYAHOCTU NpUX onpeaesne-
HWUM MECTOHAXOXAeHMA caliTa, 0COBEHHO ecnun
MHOrO NofaobHbIx canToB. Heobxoamm mapke-
TUHT M CO34aHME NOUCKOBOM ONTUMM3ALLUM.

e Easy to update. e Jlerko o6HOBNATD.

X

e Can be used easily by a large number of be found. e MoKeT Ierko Mcnonb3oBaTbcsA 60NbLLINMM KO-

X
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people

e Users can quickly and easily give feedback
on your activities

e |s cost saving.

* You can use features on your website such
as visitor polls, online surveys and your web-
site statis-tics to find out what your users like
more and how they feel about certain aspects
of activities.

e Because it is not “published” or authorized
by a reputable source, the site may be disre-
garded as inaccurate.

e The information on the site may not be con-
sidered reliable or may be interpreted incor-
rectly or used inappropriately.

e A connection to the web is heeded to access
the information

e |t may be difficult to reach your target audi-
ence.

® The site may go down or the computer may

TITIEEENS

JINYECTBOM NHOAEN.

e Monb3oBaTeNn MOryT BbICTPO M IerKo nony-
YUTb MHEHME O CBOUX AEWUCTBUAX.

e HuMsKosaTpaTHO.

* Bbl MOXKeTe MCMno/ab30BaTb Takne GYyHKUUU
Ha cBOeM Beb-cailTe, KaK CMMCOK NoceTuTenen,
OH/MAMH OMpOCbl U CTAaTUCTUKY CBOEro Beb-
caiTa, 4TOOblI BbLICHUTb, YTO MO/IL30BATENM
6onblue NobAT M YTO OHM AymatoT 06 onpeae-
JIEHHbIX acneKTax paboTbl canTa.

® A3-3a TOro, YTO CalT He onyb/ANKOBAH U He
YyTBEPKAEH aBTOPUTETHbIM UCTOYHUKOM, CaMnT
MOTYT CYMTATb HEAOCTOBEPHbIM.

e MHdopmaLmMio Ha caiiTe MOryT cYMTaTb MUC-
KayKEHHOW, OHa MOXeT 6biTb HenpaBWUAbHO
MHTEPNPETUPOBAHA WAW HeuenecoobpasHo
MCMNONb30BaHa.

e HeobxogMmo noacoeguMHeHUe K cetTn ans
A0CTyna K MHpopmaumm.

e MoryT BO3HUKHYTb TPYAHOCTM C OXBAaTOM Ba-

el Leneson ayanTopum.

0
Ty

crash.

e MOMeT BbINTU U3 cTpoA CaVIT, nan CIoOMaTbCA
KOMMNbIOTEP.

TILTIES
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3.3. EXTRANET

An extranet is a private network that uses Internet protocols, network connectivity, and possibly the
public telecommunication system to securely share part of an organization’s information or opera-
tions with suppliers, vendors, partners, customers or other businesses. An extranet can be viewed
as part of a company’s Intranet that is extended to users outside the company (eg: normally over
the Internet). It has also been described as a “state of mind” in which the Internet is perceived as a

way to do business with other companies as well as to sell products to customers.

ADVANTAGES

e Can improve organization productivity by
automating processes that were previously
done manually, this can also reduce the mar-
gin of error of these processes.

e Allow information to be viewed at times
convenient for business partners, customers,
employees, suppliers and other stakeholders.

e Cuts down on meeting times and is an ad-
vantage when doing business with partners in
different time zones.

e Information on an extranet can be updated,
edited and changed instantly. All authorised
users therefore have immediate access to the
most up-to-date information.

e Ready-made platforms available.

THINGS TO CONSIDER

e Can be expensive to implement and main-
tain within an organisation (eg: hardware, soft-
ware, employee training costs) - if hosted in-
ternally instead of via a service provider.

e Security of extranets can be a big concern
when dealing with valuable information. Sys-
tem access needs to be carefully controlled
to avoid sensitive information falling into the
wrong hands.

e Can reduce personal contact with customers
and business partners. This could cause a lack
of connections made between people and a
company.

e Needs persons to maintain it actively

SRR
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3.3. 9KCTPACETb (BHYTPEHHAA CETb)

JKCTpaceTb - YacTHanA CeTb, UCMO/b3ylolasa MHTepHET NPOTOKO/bI, CETeBOE COeANHEHMNE N 0BLLYHO
TENEKOMMYHUKALUMOHHYIO cucTeMmy b6esonacHoro obmeHa MHPopmaumen Mam onepaumamu c no-
CTaBlMKaMK, pa3paboTuMKkamu, napTHEpamM, KAMEHTaMW UAK APpYyrMMU GupMamn. JKCTpaceTb
MOHO CYMTaTb YaCTblO BHYTPEHHEW CETU KOMMNAHWKU, KOTOpas NpPOCTUPAETCs 3a Npesenbl Komna-
HUK (Hanpumep, obbIYHO Yepe3 NHTepHeT). Ee TakKe Ha3bIBAOT KHAMPABAEHUEM MbICIU», NOCPEA-
CTBOM KOTOPOM MHTEPHET cuMTaloT Cnocobom BeaeHUA AeATEeNbHOCTU C APYTMMMU KOMMNAHUAMM TaK
e, KaK M NpoAaky KOMNIOTEPHbIX NPOAYKTOB KMEHTaM.

NMPEAMYLLECTBA YTO HEOBXOAUMO NPUHATbL BO
BHUMAHMUE

e MoeT NOoBbICUTb MPOU3BOAUTENLHOCTL Op-

raHn3aunn, aBToOMaTnu3npoBaB NpoLecchbl, KO- e YCTaHOBKA WM 3KcOAyaTaumAa B 34aHUM Opra-

TOpbleé paHblle Aenann BPY4YHYo, YTO MOXKET HM3aUMKM MOXKeT 6biTb goporon (annapatypa,

TaKKe CHU3UTb KO/IMYEeCTBO OWMOOK B 3TUX nporpammHoe obecneyeHue, 3aTpaTbl Ha 06-

onepaumax. yYeHue COTPYAHUKOB), B OTANYME OT UCMO/b-

e M03BONAET BUAETH MHBOPMALMIO, KOFAA 3TO 30BaHMA 3IKCTPAceTU yepe3 0b6CNyKMBAIOLLYIO
OopraHusaumio.

yAOOHO AenoBbiM NapTHEpam, KAMEHTaM, CO-
TPYAHWKaM, NocTaBlUKaM N APYTUM 3aUHTe- e C/I0KHO obecneyntb 6e30nacHOCTb 3KCTpa-
peCcoBaHHbIM NLaM. CeTW, KOoraa Aesio KacaeTcs LeHHOM MHPopMma-
umMn. JocTyn B CUCTEMY AO0/KEH TWATENbHO
KOHTPO/MPOBATbCA, YTOOblI HE AOMYCTUTb MNO-
nagaHunA BaXKHOM MHGOPMALUU B YYXKUE PYKU.

e CoKpallaeT Bpems BCTPEYM U ABNAETCA npe-
MMYLLECTBOM B C/ly4ae, KOraa AeNO0Bble NapHe-
Pbl HAXOAATCA B Pa3HbIX BPEMEHHbIX 30HaX.

* YMeHbLLUAEeT INYHOE 0BLEHNE C KIUEHTAMU
N AeN0BbIMU NAPTHEPAMU, YTO MOXKET MOBU-
ATb Ha HaNaXMBaHWE KOHTAKTOB KOMMAHWUM C
APYTMMU NIOAbMUN.

* IHbopMaLMA B IKCTPACETU MOXKET ObITb MO-
MeHTaNbHO OO6HOBNEHa, OTpeAaKTUPOBaHa M
n3meHeHa. Bce HageneHHble NpaBamu Nosb-
30BaTeNM NOMYYAOT HEMEA/IEHHbIN A0CTYN K

camoi nocnegHen nHGopmaumm.

e HeobxoamMmbl A0AN AN aKTUBHOM noa-

TITILIEIRESS

9
o

e [lOoCTYrnHbI FOTOBbIE I‘II'IaTd)OprI. AEPKRN SKCTpAceTh.

A
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3.4. VIDEOCONFERENCING 3.4. BUAEOKOHOEPEHLUA

Videoconferencing is a method of having a conference or meeting over network with simultane-
ous audio and video transmission between two more locations. Conferencing systems can be small,
from individuals by their own computers up to advanced special built videoconferencing rooms
with big life size screens.

PLTIES

BuaeoKkoHdpepeHuma - meToh nposeaeHUs KOHGEepeHLMN A BCTPEYM B CETU C O4HOBPEMEHHOWN
nepegayer BUAEO- U ayANOCUTHANA MeXAYy ABYMA U 6onee opraHM3aumammM ¢ pasHbIM MecTono-
noxeHnem. Cuctema KoOHPepPeHLUUN MOXKET ObiTb MANEHBKOM - YYAaCTHUKKU 33 UX COBCTBEHHbBIMMW KO-
MbIOTEPAMU - U AOXOAUTb A0 CaMbIX COBPEMEHHbIX CneunanbHo 060pya0BaHHbIX KOMHAT BUAEO-
KOHpepeHLMn ¢ 6onbIMMU, B HaTyPaNbHYO BEJIMYMHY SKPAHaAMM.

i
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ADVANTAGES THINGS TO CONSIDER .
CT NPEUMYLLECTBA YTO HEOBXOAUMO NPUHATb BO
e Reduce the cost of group meeting as no trav- - The occurr_ence of technical failure.when try- L BHUMAHUE
elling is needed. ing to establish a conference or during a con- * CHMKaeT pacxofbl Ha rpynnosble BCTPeun
o ) ) ference. ﬁ BCBA3U C OTCYTCTBMEM HeO6XO,C|,MMOCT|/1 exaTb e BO3MOMHOCTb OTKa3a TEXHUKU npu HaCTpOVI-
e Allows more people to participate in region- Kyaa-116o. 1 1 ) O SOOI
al, national or worldwide meetings without ac- e Difficult for complex interpersonal commu- CT
tually leaving their local office. nication, such as negotiation or bargaining. * MNossonAet y4actsosaTb 6o/iblEeMy KONnye- e He NOAXOAMT ANA CNOMKHOTO MEMANYHOCT-
I N CTBY /NIOAEN B PETMOHA/bHbBIX, rOCYAapCTBEH- Horo obLieHuns, Hanpumep, NpW neperosopax
e Greater communication and coordination * Impersonal, less easy to create an atmos- ﬁ HbIX M MEAYHapOAHbIX BCTPeUax, He NoKMAan P
between branches and worksite. phere L CBOVi COBCTBEHHbIN oduC.
o . - - e . . GT e BecnpuCTpacTHbI MeToA, CNoX¥Hee co34aTb
e Meeting is more flexible as participants can e Lack of participant familiarity with the equip- e bonee KayecTBeHHaa KOMMYHMKaLMA M KO-
- ., A . . [0BepUTENbHYO aTMocdepy.
join the conference whenever it’s necessary. ment, the medium itself, and meeting skills OpAMHALMA MeXay buaranamu.
. e . ﬁ ® HenoCTaTOK 3HAHWI y4yacTHMKOB 06 obopy-
e Can be scheduled minutes or hours ahead of e Socializing is less than during a face-to-face e BcTpeya 6onee HepopmanbHasa, NOTOMY YTO [I0OBaHUM M CamMoM cnocobe, a TaKkKe HaBbIKOB
. . . 7
time instead days or weeks. meeting. ﬁ. YYaCTHUKM MOTYT MPUCOEAUHUTLCA, KOTAQ 3TO NPOBEAEHMA BCTPEUM.
e Is available to all and does not require ex- e Diverse systems, not necessarily compatible CT. Heobxoaumo. o MeHblue OBLIEHIA, Yem NPy /IMHHOM BCTpe-
. . . 7
pensive equipment. with each other e MOHO 3annaHWMpPOBaTh 33 HECKO/IbKO MM- .

. HYT WM Y MecCTO AHEeN N H .
e Eco-friendly YT NI 4YacoOB BMECTO AHe efenb

A

* PasHble cuCTeMbl, He BCeraa COBMeCTUMble
e [locTyneH Bcem 1 He TpebyeTt gopororo o6o- APYT C 4PYTOM.

PYLO0BAHUA.

® JKOJIOTNYEeH.

TYLTIES
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3.5. BLOGS

A blog is a type of website, usually maintained by an individual with regular entries of commentary,
descriptions of events, or other material such as graphics or video. Many blogs provide commen-
tary or news on a particular subject; others function as more personal online diaries. A typical blog
combines text, images, and links to other blogs, web pages, and other media related to its topic.
The ability of readers to leave comments in an interactive format is an important part of many

AR

3.5. BAOI'

Bnor - TMn Beb-caiTa, 06bIMHO NOALEPKMBAETCA OTAENbHLIM NLLOM, KOTOPOE perynsapHo nybnau-
KyeT KOMMEHTapMK, ONUCaHMA COBbITUI UK ApyrMe maTepuanbl Kak rpaduyeckume, Tak U BUAEO.
MHoruve 610rM NPefoCTaBAAT KOMMEHTAPUN UAN HOBOCTU NO ONpesesieHHOM Teme, Apyrue - pa-
60TaloT Kak 6bonee NMYHbIE OHNANHOBbLIE AHEBHUKW. TUMUYHbIN 610r COBMELLAET TEKCT, KAPTUHKM
M CCbINKM Ha Apyrue 6noru, Beb-cTpaHuLbl U Apyrve BUAbl MeAna Pecypcos, CBA3AHHbIX C TEMOM.

blogs. There are many services offering free blogging such as Blogger, Wordpress, Posterous. CnocobHOCTb YMTaTenem ocTaBAATb CBOM KOMMEHTAPUM B UHTEPAKTUBHOM dOopmaTe - BaXKHaA 4acTb
MHorux 6noros. CywiecTsyeT MHOro Cay»6, npeanaratowmx becnnatHoe BegeHue 610ro, Hanpu-

mep, Blogger, Wordpress, Posterous

ARE
'

ADVANTAGES THINGS TO CONSIDER 1
e Have a potential to help the organizations to * Most people don’t have much interesting to ﬁ NPEUMYLLECTBA 4T0 HEOBXOAUMO MPUHATH BO
develop stronger relationships and brand loy- say and/or are unable to write down their ide- ... BHUMAHUE
oy : . . . e [lomoraeT opraHusauMaAm pa3BUTb NpUBEp-
alty with its customers, as they interact with as in a compelling and clear manner. CT. HEHHOCTb K TODIOBOH Mapbke W Bonee cra- .
the ‘human face’ of the organization through P P * Y BO/IbILMHCTBA NI0Ael HET HUYEro MHTepec-

blogs.

* |In an intranet environment can be an excel-
lent way of sharing knowledge within the or-
ganization.

e Can be a positive way of getting feedback,
and keeping your finger on the pulse, as read-
ers react to certain pieces, suggest story ideas,
etc.

e Are easy to start but hard to maintain. Writ-
ing coherently is one of the most difficult and
time-consuming tasks for a human being to
undertake.

e They eat up time. As a result, many blogs are
not updated, thus damaging rather than en-
hancing the reputation of the organization.

e Organizations are not democracies. The Web

JJ"%'
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H6UNbHbIE OTHOLIEHMA CO CBOMMMU KANEHTaMM,
KOTOopble 06LLaloTCA C «OAyLEeBNeHHOMW» opra-
HU3aumen yepes 6a0ru.

e ABNAeTCA OTAMYHBIM CpPeacTBOM obmeHa
3HaHWI BO BHYTPEHHEWN CETU OpraHM3aLum.

* MorKeT bbITb 4OCTOBEPHbLIM COCOOOM NoNy-
YeHMA OTK/IMKA, A TaKKe KOHTPO/A, KaK YnTta-
TENN pearnpyroT Ha onpeaeneHHble pasgenbl,

HOro, O YeM MOXHO paccKkasaTb, U/UAN OHU He
CNOCOBHbI BbipaXkaTb CBOM MbIC/IX 3aXBaTblBa-
OLLMM CTUEM U MOHATHBIM A3bIKOM.

e Jlerko HayaTb, HO C/OXHO noaaepXumBartb.
CBA3HOE HanuMcaHue - o4Ha M3 CaMbIX CNOXK-
HbIX U TPYOO0EMKUX 3a4a4.

e BeaeHue 610ra «CbegaeT» MHOMO BPEMEHMU.
N Kak pesynbtaT, MHOrMe 610rnm He obHOBAA-

X
54

makes many organizations look like disorgani- npea/araioT MAaen aNsa MCTopui u T.4. lOTCA, TEM CaMblM CKOpee HaHOCAT Bpea, peny-
e Can build the profile of the writer, showcas- zations, with multiple tones and opinions. 1 o MOCPEACTBOM CO3AAHUA CTPAHULI MOYKHO TaUMM opraHu3aumm.
::egr;?z organization as having talent and ex e Linking the blog posts to websites. ﬁL NnpeacTaBuUTb OpraHM3auumio Kak WMELOLLYH e BNOTM OpraHW3auuii He paBHO3HaYHbl. Bo
GT. noTeHuMan n NPopeccroHanbHyo KoMNeTeH- BceMMpHOI KOMMbIOTEPHOW CETU MHOrue op-
CTL uuto. raHM3auuMn BbIMAAAT KaK Ae30praHn3oBaHHble
ﬁ 0b6pa3oBaHMA C MHOXKECTBOM CTU/IEM U MHe-
HUN.

9
o

e CoeguHeHne coobuieHnin 6Gnora c Beb6-
caliTaMu CCbl/IKaMU.

A
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3.6. FACEBOOK

Facebook is basically a friend network where users can add friends and send them messages, and
update their personal profiles to notify friends about themselves. Additionally, users can join net-
works and groups organized by city, workplace, and school or college or any other criteria. Busi-
nesses and organizations can create their own groups or pages. Users can join these groups or be

3.6. FACEBOOK

Facebook, no cyuiecTsy, coumanbHas ceTb Apy3el, rae noib3oBaTeNIn MoryT obasnaTb Apy3en, oT-
NpPaBAsATb UM COOBLLEHUA N 0BHOBAATL MHOOPMALMIO HA CTPaHMLE, TaKUM 06pasom MHbopMUpys
Apy3eit. Kpome T0Oro, Nonb30BaTeNIv MOTyT NPUCOEANHUTLCA K CETAM M rpynmnam, opraHM30BaHHbIM
ropoAoM, LLIKONOM AW KONIETOM, @ TaKXKe Mo KaKoMy-To Apyromy Kputeputo. Mpeanpusatns n opra-

AR

HU3aUnn MOryT Co34aBaTb CBOU COOCTBEHHbIE rpynnbl UAK CTpaHuubl. [onb3oBaTe M MOTyT NPUCo-
€ONHNTBbCA K 3TUM Tpynnam Unu ObITb YNTATENAMM CTpaHuu.

fans of the pages.

£z

ADVANTAGES THINGS TO CONSIDER CTL
._9 NMPEUMYLLUECTBA YTO HEOBXOAUMO NMPUHATDH BO
e Allows user to search for new and old friends e The Facebook page of an organization re- 1 BHUMAHMUE
. o quires different style than is used in press me- e [lo3BONAET NOAb30BATE/IAM UCKATb HOBbIX U
* Makes it less awkward when communicating dia and news ﬁ CTapbIx Apy3eW. e Facebook-cTpaHunua opraHusaumm Tpebyer

with strangers or people you are not familiar
with e Active use requires more resources to create
interesting and innovative postings, ways to

APYyroro Ctnna, 4em UCNosib3yeTcAa B NeYaTHbIX
N30aHUAX N HOBOCTAX.

X
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* [103BONAET HENPUHYKAEHHO 06LWATLCA C He-
3HAaKOML,AMMU.

e Love attraction - can be used as a dating ser-

activate fans and pictures

vice system
e |In order to be sustainable, requires a team

e Makes it easier to join groups having similar to run the page and answer to comments

likes and dislikes
e Needs to stay by the communication strat-

e Allows members to check people who work egy of the organization.

at the same company, living within the same
area, or coming from the same academy.

e [Tonck Nt0BOBHbIX OTHOLIEHUN - MOMKHO MC-
No/sb30BaTb Kak CUCTEMY CNYXKO 3HAKOMCTB.

e [laeT BO3MOMHOCTb 06bEAMHUTLCA NHOAAM,
MMEILMM MOXOXKMEe CUMNATUM WAM aHTUNa-
™un.

e [lo3sondaer 3aperncTpmnpoBaslLIMMCA NoJib-

* B uenax apdeKTMBHOro NCNoab30BaHUA Tpe-
byeTca 60/blue pecypcoB ANA CO34aHUA UHTe-
PEeCHbIX U1 MIHHOBALUMOHHbIX NybAMKaumn, Kap-
TUHOK M cNOCO60B NPUBNEYEHUA YNTATENEN.

e Heobxoguma rpynna nAwogen us opraHusa-
UMW ONA BeAEHMA CTPaHMUbl M OTKAMKA Ha
KOMMEHTapuK, 4Tobbl CTpaHULa bblia aKTMB-

30BaTeNsAM HaxoAauTb Koasaer no pabore, coce- HOW.
Ael No panoHy ManM ogHOTPYNMNHUKOB C y4eb-

[ ) -
HOTO 33BEAEHNS. HeobxoaMmo npuHATL BO BHMMaHWE AaH

HbI BEO-CalT 417 KOMMYHKALMOHHOMN cTpaTe-
rMKW OpraHu3aLmun.

TITIEEENS

AR
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3.7. VKONTAKTE

VKontakte (Russian: BKoHTaKTe, internationally branded VK) is the most popular social network ser-
vice in Russia, Ukraine, Belarus and Kazakhstan. Because of its design and functionality, VKontakte
is often claimed to be a clone of Facebook, accommodating not only a similar concept, but also a
comparable business model. However, its incorporation of other features makes it more like You-

3.7. BKOHTAKTE

BKoHTaKTe - camas nonynspHasa coumanbHasa ceTb B Poccuu, YkpanHe, benopyccumn n KasaxcrtaHe.
Yacto yTBEpKAAlOT, YTO MO AM3anHY U GYHKUMOHANAbHbIM BO3MOXKHOCTAM BKoHTaKkTe aBnaetcs
KnoHom Facebook, ncnonb3yowmm He TONbKO CXOA4HYI KOHLUENUMIO, HO U aHaNornYHyo BusHec-
mogenb. OfHaKo, BKAOYeHWE Apyrnx GYHKLUMIA AenaeT 3Ty coumanbHyo ceTb 60blIe NOXOXKel Ha

AR

Tube, Pandora, and MySpace rolled into one, with an interface highly reminiscent of Facebook. As
of June 2010, the network has around 75 million users and is the leading site in Europe in terms of
user visits, page views, data transfer per day.

YouTube, Pandora n MySpace ¢ nnteppencom, HanomumHatowmm Facebook. K utoHto 2010 3Ta co-
LMaNbHAA CeTb HAaCcUYMTbIBasa OKOMO 75 MUANIMOHOB MO/b30BaTeNEN, ABNAACH BeAyLW MM CaliTOM B
EBpone no KonnyecTBy NoceleHni Nob3oBaTe1el, MPOCMOTPOB CTPAHUL, a TaK¥Ke Nnepeaadn UH-

£z

ADVANTAGES

e A high level of functionality for the search
and communication

e Registration is rather liberal, only indication
of the country and place is needed

e Encouragement for filling in the profile with
more details

e Opportunity to create groups, societies etc.

e Opportunity to add pictures and videos

DISADVANTAGES

e No opportunity for visitors to see your pro-
file

e Organization’s page requires different style
than is used in press media and news

e Active use requires information, ways to ac-
tivate fans and pictures

e Requires a team to run the page and answer
the comments

e |f badly run can ruin the reputation

i
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dopmaunmn B AeHb.

NMPEUMYLLECTBA

® BbICOKMI ypoBeHb GYHKUMOHANbHbIX BO3-
MOKHOCTEl ANs Nnoucka n obueHus.

e Pernctpauma AocCTaTouyHO AubepasnbHa, He-
06X0AMMO TONbKO YKa3aHWe CTpaHbl U MecTa.

e Monb3oBaTeneit BooAyLIEBNAT A06aBNATbL
Ha CTPaHWLYy AONONHUTENbHYIO MHbOPMaLMIO
o cebe.

* BO3MOXKHOCTb CO34aBaTh rpynnbl, 0bLecTBa
nT.A4.

® Bo3amoKHOCTb A06aBAATb doTorpadun 1 Bu-

YTO HEOBXOAUMO NPUHATbL BO
BHUMAHUE

e [InA He3aperucTpuMpoBaHHbIX MoceTUTeNeN
HET BO3MOHOCTU NMOCMOTPETb Bally CTPaHU-

y.

e CTpaHMLA OpraHusauumn TpebyeT Apyroro
CTUAA, YEM UCNOJb3YETCA B MEYATHbIX U34aAHN-
AX U HOBOCTSX.

* B uenax apdeKTMBHOIro NCNoib3oBaHMA Tpe-
byetca perynapHoe obHoBneHue uHbOpPMa-
ummn, dotorpaduin n gpyrne cnocobol npmse-
YyeHuA YuTaTenen.

Aeo.

TITIEEENS

e HeobxogmMma rpynna ntoaen uU3 opraHusa-
UMM ONA BeAEHWs CTPaHWUUbl U OTKAMKA Ha
KOMMEHTapUW.

0
Ty

e Ecnu He noafeprKMBaTb aKTUBHOCTb CTPAHK-
ubl, ByaeT HaHeceH Bpes penyTauMu OpraHu-
3auMm.

A
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3.8. TWITTER 3.8. TBUTTEP

Twitter is a free social networking and microblogging service that enables its users to send and read
messages known as tweets. Tweets are text-based posts of up to 140 characters displayed on the
author’s profile page and delivered to the author’s subscribers who are known as followers. Tweets
can be used for many purposes.

TBuTTEp - 6ecnnaTtHana coumanbHasa CeTb U MUKPOBIOT, KOTOPbIA NO3BOIAET €ro No/ib30BaTeNAM OT-
npaBAATb U YUTaTb COODOLLEHNSA, Ha3blBaeMble TBUTbI. TBUTbI - TEKCTOBbIe coobuleHns ao 140 3Ha-
KoB, NyB/IMKyeMble Ha CTPaHWLE N0/Ib30BaTeNA M A0CTaBAsieMble NOAMUCYMKAM NOJIb30BaTENA, Ha-
3biBaemblemun ymtatensamu (followers). MoHO MCN0/1b30BaTb BO MHOTUX LIENAX.

PLTIES

=

ADVANTAGES THINGS TO CONSIDER CT. ® NMPEUMYLLECTBA YTO HEOBXOAUMO NPUHATbL BO
CT . BHUMAHMUE
e Fast way to be in contact with followers. e |imited number of characters ._9 * BbICTpbIi CNOCO6 KOHTAKTA C YMTaTENAMM.
. o e OrpaHMYeHHOe KOIMYECTBO 3HAKOB CoobLLe-

e Easy to find information with key words/ e hard to control CTL * Jlerkun cnocob HalTM MHPOpmaumio npw s
hastags # ﬁ MOMOLLM K/tOYEBbIX C/10B/ 3HaKa #. :

e needs to be thought through how to use it o C

. . JIOXHOCTb B OCYLLECTBNEHUN KOHTPO/IA.

e Can bring readers to other sources of infor- the best CT. * BO3MOXHOCTb NMOAEUTLCA C uMTaTeNAMM
mation ds to b t of th I ) ﬁ APYTVIMW MCTOYHUKAaMMN MHGOPMALIUK. ¢ HeobxoaMmMocCTb NPoAyMaTb, Kak UCMOAb30-

¢ needs to be part of the overall communica- .-9 o BaTb 3TOT KaHa/l KOMMYHMKaUMU HaUAy4yLWnUMm
e Fast spreading if the tweets have many fol- tion strategy CT * BbicTpbIit cnocob pacnpocTpaHeHns UHGOp- 060330M
lowers MaLMu, eCNU Y TBUTTOB MHOTO YMTaTENEMN. P :

¢

TILTLIRS

* HeobxoaMMOCTb BK/IIOYEHWA 3TOrO KaHana
KOMHMKaLMM B OOLLYIO KOMMYHUKALMOHHYIO
cTpaTeruto.

54

® BO3MOXHOCTb pPacnpoCcTpaHeHUAs WHTepec-
HOM MHbOPMALLMKM, CO34aHHON APYTUMMU.

e Can spread interesting information created
by anyone

227 %°¢"
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3.9. YOUTUBE

YouTube is a video sharing website on which users can upload and share videos. Most of the video
are uploaded by individuals but organizations offer material via the site. YouTube is serving “well
over a billion views a day” worldwide and is a effective marketing and promotion tool.

ADVANTAGES

e You can share your videos with hundreds of
millions of users

e No quality limits, share HD quality
* No cost

e Can be used to host your own videos that
you can embed on your own site.

THINGS TO CONSIDER

e Hundreds of video uploaded every second,
hard to get your message out there unless it is
popular

¢ 15 minute limit (but can be lifted by You-
Tube)

e Advertising overlaid of videos

e What is the return on investment in creating
YouTube posts?

3.9. YOUTUBE

YouTube - ca'T KONNEKTUBHOTO MCMNONb30BaHMA BUAEO, HA KOTOPbLIN MONb30BATENIM MOTYT 3arpy3unTb
n nogenntbca Buaeo. bonblian yacTb BUAEO3anuUcen 3arpy*KaeTca OTAeNbHbIMU INLAMU, HO M Op-
raHM3auuMmM MoryT npeanaraTb Matepuansl Yepes cait. Y YouTube okoso munavapaa npocmoTpoB B
AeHb, N canT aBnsetca 3GPeKTUBHbIM CNTOCOBOM MapPKETUHIA U PACKPYTKMU.

NMPEUMYLLECTBA

e Bbl moXeTe noAenntbCA BMOE03aANUCLIO C
COTHAMW MUZIMOHOB MOJIb30BaTE/NEN.

® HeT orpaHuM4YeHUi MO KayecTBy, BbICOKOM
YETKOCTW.

e becnnaTHbIM

e MoxeT 6biTb MCNONb30BaH ANA pa3melle-
HWA COBCTBEHHbIX BUAEO, KOTOPbIE Bbl MOXKETE
33/1eMCcTBOBaTb Ha CBOEM COBCTBEHHOM caliTe.

YTO HEOBXOAUMO NPUHATbL BO
BHUMAHUE

e Kakayto CeKyaHy 3arpy»KatoTca COTHWU Buae-
03anucemn - TpyAHO AOHECTM CBO UAEH, eCn
BMAE0 HenonynapHo.

e OrpaHunyeHue B 15 MUHYT (AMMUT MOXKHO
YMEHbLUUTD)

e Peknama neperpykeHa Bugeo.

e KakoBa npubbiNb OT MHBECTUPOBAHUSA B CO3-
AaHue coobueHuin B YouTube?

AR
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3.10. SLIDESHARE 3.10. SLIDESHARE

SlideShare is a business media site for sharing presentations and documents. SlideShare features a
vibrant professional community that regularly comments, favorites and downloads content. Con-
tent also spreads virtually through blogs and social networks such as LinkedIn, Facebook and twit-
ter. Individuals and organizations upload documents to SlideShare to share ideas, connect with oth-
ers, and generate leads for their businesses.

SlideShare - 310 genoBol MeaWUMHbIA CaluT ANA WUCMO/Ib30BaHWA MPE3eHTAUMA U AOKYMEHTOB.
SlideShare npeacrtasnsaer coboli AMHaMUYHOE NPOodeCCMOHAIbHOE CO0bLLECTBO, KOTOPOE perynsp-
HO AaeT KOMMEHTapUK 1 3arpy»aet nHpopmauuio. MHbopmauma TakKe pacnpocTpaHAeTCca BUPTY-
anbHO Yepes 610rm K coumnanbHbie ceTn Takne, Kak LinkedIn, Facebook n Twitter. OtaenbHbie nua
M OpraHuM3auumu 3arpy>KatT AOoKymeHTbl Ha SlideShare, uTobbl NogenuUTbCA NMAEAMM, CBA3ATLCA C
APYTMMU NIOABMU U OPraHU3aLMAMM U HAUTU NOTEHLUMANbHbIX KANEHTOB.

AR
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ADVANTAGES THINGS TO CONSIDER

o
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NMPEUMYLLECTBA YTO HEOBXOAUMO NMPUHATb BO

BHUMAHUE

e Anyone can share/view presentations & doc- e Presentation slides must work without a pre-

uments on topics that interest them. senter. e /lobol  MOMKeT noaenuTbcs/MocCMoTpeTb

npeseHTaumMm U AOKYMEHTbl N0 TeMam, KOTo-
pble eMy MHTepPECHbI.

A

Mpe3eHTaumnsa cnangos AoNXKHaA paboTtatb 6e3
OOKNAAuMKa.

e Presentations can be viewed inside a brows- e The permissions from the authors need to
er. be remembered.

e [lpeseHTaUMM MOMXKHO MOCMOTPETb BHYTPU

¢ No client (Power Point, PDF reader, etc) re-
quired.

e Embed slideshows into your own website.

¢ You can share slideshows publicly or private-
ly. There are several ways to share privately.

¢ How the spreading of the documents is or-
ganized?

e |s it part of the communication strategy of
the organization?

6pay3epa.

e He TpebyeTcA KAMEHTCKOrO YCTPOMCTBA
(Power Point, PDF reader nt.a.)

e [lybAnKauma cnang-woy Ha Bawem cob-

Heo6x04MMO NOMHUTb 06 aBTOPCKMX NpaBax.

Kak opraHusyeTcs pacnpocTpaHeHue [OoKy-
MEHTOB?

fAsnaerca nu ,CIIaHHbIl‘;I KaHaa 4aCTbl0 KOMMYHW-
KaLLMOHHOVI CTpatermun OpFaHVI3aLI,VIVI?

CTBEHHOM Beb-canTe

¢ You can join groups to connect with Slide-

. * MOXHO npeaoctaBnATb MHPOPMALUIO OT-
Share members who share your interests. PEA bopmaL,

KPbITO UK KOHPUAEHUManbHO. JaTb UHPOp-
MaLMl KOHOUAEHLMANbHO MOXHO HECKOJb-
KMMM cnocobamm.

e Possible to offer download the original file
or not.

TITIEEENS

® Bbl MoO)KeTe npucoeauHUTBCA K rpynnam
nonb3osatenen SlideShare, y KoTopbix Takue
e UHTepechl.

A

* Bbl MOXeTe NpeanoXuTb NOAb30BaTENAM
3arpysuTb NepBoHaYasibHbIN paiin.

A
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3.11. LINKEDIN

LinkedIn is a business-oriented social networking site. The professional network of trusted contacts
gives a customer an advantage in his career, and is one of his most valuable assets. LinkedIn exists
to help a customer make better use of his professional network and help the people he trusts in
return. The mission is to connect the world’s professionals to make them more productive and suc-

cessful.

ADVANTAGES

e Manages the information that’s publicly
available about you as professional

e Find and be introduced to the potential cli-
ents, service providers, and subject experts.

e Makes it easier to create and collaborate
on projects, gather data, share files and solve
problems

® Gain new insights from discussions with like-
minded professionals in private group settings

e Discover inside connections that can help
you land jobs and close deals

e Can be used for posting and distributing job
listings to find the best talent for your compa-

ny

e Can be embedded on your website.

THINGS TO CONSIDER

e What kind of topics is discussed in the net-
work?

e Who are the right persons to maintain the
pages?

e How to showcase the professional knowl-
edge of the organization in the network?

3.11. LINKEDIN

LinkedIn - coumanbHan ceTb, OpueHTUpPOBaHHaA Ha aenosyto coepy. MpodeccroHanbHas ceTb Ha-
[EXHbIX KOHTAKTOB OAeT K/AMEHTY MpeuMMyLLecTBa B Kapbepe U ABNAAETCA O4HUM U3 ero CamblX
LeHHbIX pecypcoB. LinkedIn nomoraetr knueHTy 60onee 3pdeKTUBHO MCMNOb30BaTb CBOK MNpPO-
dbeccnoHanbHyto ceTb, a TaK¥Ke NAAM, KOTOPbIM OH, B CBOK o4yepeab, JoBepAeT. 3ajava - Hana-
ANTb KOHTAKTbl Mexay npodeccMoHasiamMmn no BCeMy MMpy, NOMOYb MM CTaTb Pe3y/bTaTUBHbIMU U

ycnewHbIMW.

NMPEUMYLLECTBA

* Ha Beb-canTe ncnonb3yetcs obLen0CTyNHaA
MHPOPMaUMIO O BaC Kak o0 npodeccrmoHane.

* BO3MOXHOCTb HaxoAuTb M BbITb Npeacras-
NEHHbIMU MNOTEHUMANbHbIM  KAMEHTaMm, Mo-
CTaBLLMKAM YCAYT M TEMATUYECKMM IKCNepTam.

e Obneryaet co3gaHune 1 COTPYAHMYECTBO HaZ,
npoekTamu, cbop nHbopmaumm, obmeH daii-
laMu 1 pelleHue npobnem.

e [lomoraeT No/y4nTb HOBYIO MHPOPMaLMIO U3
becenq c npodeccMoHaNamu-eaUHOMbILL/IEH-
HWUKaMK Yepes HaCTPOIKY 3aKpbITbIX Fpynm.

® BO3MOXHOCTb HAWTU BHYTPEHHWE KOHTaKTbI
Beb-calitTa, KOTOpble MOryT BaM NOMOYb MONYy-
YUTb PAabOTY M 3aKNHOUUTD CAENKM.

* MOXHO MCNONb30BaTb ANA onyb6aAMKoBaHUA
M pacnpocTpaHeHuA CNucKa npeasiaraembix
BaKaHCMM U MOWUCKa Nydllero npodeccuoHana

YTO HEOBXOAUMO NMPUHATb BO
BHUMAHUE

e Kakune Tembl 06Cy»KAat0TCA B CETU?

e KTo ABNAETCA KOMMETEHTHbIM Ye/0BEKOM
Ana obcnyKmMBaHMA CTpaHuL,?

e Kak npeactaBuTb NpodeccuoHasbHble 3Ha-
HMA OpraHn3aumm B CETU?

AR
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Aana BalLen KOMMNaHUW.

¢ MOXHO pa3mecTUTb Ha Bawem canTe.
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3.12. OTHER SOCIAL NETWORKS

The number of social networking tools available is growing all the time. New services appear as
the needs in the social networks become clearer and the number of the internet users and service
developers grows. Here is only a small number of currently existing communication tools shortly

described.

DELICIOUS

Delicious as a social bookmarking network
where you can share, tag, save and manage in-
teresting sites with others. With emphasis on
the power of the community, Delicious greatly
improves how people discover, remember and
share on the Internet.

DIGG

Digg is a social news website. Formerly, the
site’s cornerstone function consisted of letting
people vote stories up or down, called digging
and burying, respectively, but as of Digg v4,
the “bury” function has been removed. Also,
as of v4, users can no longer see all of the sub-
mitted content, but must instead subscribe to
a user’s feed to see what has been submitted.
Digg’s popularity has prompted the creation of
other social networking sites with story sub-
mission and voting systems.

DOPPLR

Dopplr is a social networking service, that al-
lows users to create itineraries of their travel
plans and spot correlations with their con-
tacts’ travel plans in order to arrange meet-

ings at any point on their journey. Additional
features include allowing the user to calculate
the carbon footprint their journeys have pro-
duced.

FLICKR

Flickr is an image hosting and video hosting
website, web services suite, and online com-
munity run by Yahoo!. In addition to being a
popular website for users to share and embed
personal photographs, the service is widely
used by bloggers to host images that they em-
bed in blogs and social media.

FOURSQUARE

Foursquare is a location-based social network-
ing website combined with software for mo-
bile devices. Users “check-in” at venues using
a mobile website, text messaging or a device-
specific application. When checking-in users
are awarded points in various amounts de-
pending on how often they checking-in to spe-
cific sites. They can also be sometimes award-
ed “badges” for accomplishing a specific goal.
Owners of venues can offer special awards, for
example discounts, for users that have checked
in to their location.

AR

3.12. APYTUE COUUANDHLIE CETH

KonnyecTBo AOCTYNHbIX BUAOB COLMAbHbIX CeTel Bce BpemMsa pacTeT. HoBble cay»K6bl NoaBAAOTCA
Nno mepe Toro, Kak NoTpebHOCTb B COLMANbHbBIX CETAX CTAHOBUTCA BCE OYEBUAHEE, U KONNYECTBO
MHTEPHET-NONb30BaTeNeN N Pa3paboTYMKOB YCAYT yBENIMYMBAETCA. 34ECh KPATKO OMUCAHO TONbKO
Heb0/1bLLOe KONNYECTBO CYLLECTBYHOLLMX KOMMYHWUKALMOHHbIX CNOCO6O0B.

DELICIOUS

Delicious - calT coumanbHbIX 3aKNA[OK, rae
MOXHO Ae/UTbCA C APYTMMU NONb30BaTENAMM,
OTMeYaTb, COXPaHATb M WUCMO/b30BaTb WHTE-
pecHble CanTbl. AKLEHTUPYA 3HAYMMOCTb CO-
obuwecTsa, Delicious pacwmpaeT BOSMOKHOCTH
Haxo4MuTb, XPaHWUTb U AENNTbCA 3aKNALKaMN B
UHTepHeTe.

DIGG

Digg- coumnanbHblit HOBOCTHOM Beb-calT. PaHb-
e ero OCHOBHAA QYHKUMA cocToAna B Ha-
AeNeHun Nnoaen NpaBoOM rofiocoBaTb 33 UM
npoTMB 4yero-nnbo, “nopgaeprkatb ” nam “ot-
KnoHuTb”. A B Bepcun Digg v4 dyHKuma “ot-
KNOHUTL” 6blna oTmeHeHa. TakXe B HOBOW
BEPCMM NOMb30BATENN HO/bLLE HE MOTYT YBU-
[AeTb BECb NMPEeACTaBAEHHbIA TEKCT, @ AO/IKHbI
NoANMCcaTbCA Ha NeHTy HoBocTel. [Monynap-
HocTb Digg ctTumynupoBana cosgaHue Apyrux
CaWTOB COLUMANbHbIX CETEN C pas3meLLeHMEM
NCTOPUI U TONIOCOBAHUEM.

DOPPLR

Dopplr - cny»kba coumanbHOM ceTu, No3BoNSA-
lowaa co3gaBaTb MapLIpyTbl MNJAHUPYEMbIX
noesgoK W CpaBHMBaATb C MAAHUMpPYyEMbIMU

noesgKkamum CBOMX AOpPYy3€el Ha caiTe, 4TOObI
OpraHM3oBaTb BCTpedy B 060N MOMEHT MX
nytewectema. [JononHUTENbHON YHKUMEN
ABNSETCA BO3MOMKHOCTb OLEHUTb “yrnepoa-
HbI cnen” oT noe3aku Nonb3oBaTens.

FLICKR

Flickr - canT gns pasmeLweHnAa KApTUHOK U BU-
Aeo, ¢ Habopom Bebycnyr, noaaepKMBaeMbix
Yahoo!. 3ToT cepBUC WMPOKO MCNONb3yeTCs
6norrepamun  ana xpaHeHua ¢oTorpadmn m
pa3MeLLEeHMUA UX B APYTUX CETAX.

FOURSQUARE

Foursquare - 3To coumanbHas ceTb ¢ GyHKLUM-
el reono3vMUMOHMPOBAHUA, NpeaHa3HaYeH-
Has B OCHOBHOM AnA pPaboTbl C MOBOUAbHbIX
YCTPOMCTB, AO0CTYyNHaA Anaa paboTtbl ¢ Ntobbim
cotoBbiM TenedoHom. [lonb3oBatenu peru-
CTPUPYIOTCA C MOMOLLbIO MOBUNBHOM Bepcum
Beb-canTta, SMS-coobuieHMA UAN Ke cheuu-
aNbHOro npuaoxeHua. Kaxkaaa Takaa oTMeTKa
nossonseT 3apabaTbiBaTb 6annbl, a B HEKOTO-
PbIX CAYYaAX U «3HAYKM», U NPOABUTaTLCA MO
NecTHUUe “npusunernii nonbsosatena”.




3.12. OTHER SOCIAL NETWORKS

ODNOKLASSNIKI

Odnoklassniki (Classmates in Russian) is a so-
cial network service for classmates and old
friends reunion popular in Russia and other
former Soviet Republics. It was created by Al-
bert Popkov in March 2006.The website cur-
rently claims that it has more than 45 million
registered users and 10 million daily unique vi-
si-tors. The website also currently has an Alexa
Internet traffic ranking of 95 worldwide and 6
for Russia.

QIK

Qik is a mobile live streaming web application
that allows users to stream live video from
their cell phones to the internet. Qik enables
users to record and upload video directly from
supported cell phones. Also supports 2-way
video chatting.

REDDIT

Reddit (stylized as reddit; pronounced /'redit/,
“red it”) is a social news website. Users can
browse and have the option to submit links to
content on the Internet or submit “self” posts
that contain original, user-submitted text. Oth-
er users may then vote the posted links “up” or
“down” with the most successful links gaining
prominence by reaching the front page. In ad-
dition, users can comment on the posted links
and reply to other commentators consequent-

ly forming a vibrant community. Reddit users
may create their own topical sections, called
subreddits, for which to submit their links and
to comment.

YAMMER

Yammer is a social networking service for pri-
vate communication for members inside a
specific organization. Users e-mail address do-
main names are used to group users to their
organization. Since 2010 Yammers has also
supported communities allowing businesses to
connect to groups such as customers, partners,
and suppliers. Features include events, links,
tagging of topics. Basic yammers features are
offered for free, but a premium service is also
available. The premium service provides ad-
ministrative controls, enhanced security tools,
data export, keyword monitoring, directory
integration, network analytics, SharePoint in-
tegration, a dedicated Customer Success Man-
ager, customization, among other features.
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OAHOKAACCHHUKH

OOHOKNACCHUKKN - cny»Kba coumanbHOM ceTu
ANA OAHOKNACCHWMKOB WU CTapbIX Apy3eKn, nony-
napHaa B Poccum n gpyrmuxcrpanax CHIL Cayx-
6a ocHoBaHa AnbbepTom NOMNKOBLIM B MapTe
2006. Beb-canT yTBEpP)KAQET, YTO HA AAHHbIN
MOMEHT Yy Hero 6onee 45 munnnoHoB 3ape-
TMCTPUPOBAHHbIX MNosib3oBatene n 10 mun-
JIMOHOB exegHeBHbIX nocetutenen. Cemnyac
Beb-canT Ha 95 mecTe B mMpe 1 Ha 6 B Poccumn
COIIACHO CTaTUCTUYECKOMY CalTy nocelLaemo-
ctu Alexa Internet.

QIK

Qik -mobunbHoOe NoToKoBOE BEO-NPUNOKEHME,
no3sofollee MNo/sb3oBaTeNaM nepeaasaTtb
BMAEO B PeasibHOM BPEMEHM CO CBOWUX MO-
6UNbHbIX TenepoHoB B UHTepHeT. Qik nosso-
NAET 3anucbiBaTb U 3arpy»aTtb BUAEO NPAMO C
NOALEPKMBAIOLMNX ITO NPUNONKEHUE MOBUb-
HbIX TenedoHoB. TaKKe ecTb BO3MOXHOCTb
[BYCTOPOHHEro Buaeo4yaTa.

REDDIT

Reddit - coumnanbHbIi HOBOCTHOM CalT, B Ko-
TOPOM 3aperncTpMpoBaHHble MOAb30BaTENN
MOTyT pa3melLaTb CCbIIKM Ha KaKyto-1nbo MH-
dopmauuio B nHTepHeTe. OH Takxe nogaep-
YKMBaeT CUCTEMY TO/JI0OCOBAHMA 3@ MOHPaBUB-
lwurecs coobueHns — Hanbonee nonynapHble
M3 HMX OKa3bIBAOTCA Ha 3ar/1aBHOM CTpaHULE.

Boo6aBoK, Monb3oBaTeNM MOTrYT KOMMEHTU-
poBaTb Onyb6/IMKOBaHHbIE CCbIIKM U OTBEYaTb
APYTUM KOMMEHTaTopam, 0bpasysa OXKUBNEH-
Hoe coobLWEecTBO, a TaKKe co34aBaTb CBOMU
COBCTBEHHblE TeMATUYECKUe pasaenbl, B Ko-
TOpble MOXHO A06aBNATb CBOM CCbIIKM U KOM-
MEHTapUML.

YAMMER

Yammer - Beb-caliT coLunanbHOM CeTU ANs NY-
HbIX Pa3roBOPOB COTPYAHMKOB BHYTPU onpe-
AENeHHOW opraHuMsaumMn. MmeHa p[oOMeHOB
aApPEeCcOB 3/1EKTPOHHOM MOYTbl COTPYAHMKOB
NPUMEHAIOTCA K rpynnam nonb3oBaTenell B
nx opranmsaymmn. C 2010 Yammer Takxe noa-
AEePrKMBAET MeXKCeTeBble CoegMHEHNSA, NO3BO-
NAlWmMe KOMMNaHMAM CBA3bIBATbLCA CO CBOMMMU
KIMEeHTaMK, NapTHepamu M MNOCTaBLMKAMMU.
PyHKUMK Beb-caliTa BKIOYAOT MEPONPUATUS,
CCbI/IKW, MapKMpoBaHue Tem. OCHOBHbIE QyHK-
uMn Beb-calita npeanaratotca 6ecnnaTtHo, HO
AOCTYMHbIM NAaTHble NpuaoXKeHuA. [NnaTHbI-
MU ABNAOTCA GYHKUMM agMUHUCTPUPOBAHMS,
pacClMpPEHHbIE WHCTPYMEHTbI 3aLWMTbl, 3KC-
NOPT AAHHbIX, MOHUTOPUHI KKOYEBbIX CNOB,
0bbeAnHEHME KAaTaNoros, ceTeBas aHa/INMTUKA,
nHTerpauma SharePoint, oTaenbHbI MeHen-
¥ep no paboTe ¢ KAMeHTamMU.
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4. CONCLUSIONS

"NEAT 2.0 — New Environmental Awareness Tools” — project focused on looking into how local au-
thori-ties can improve the use of offline and online channels of communication. The experiences
showcase that the city officials are eager to test the use of Internet based channels of communica-
tion, but the maintenance of the chosen channels is very often under resourced, not following the
agreed strategy of the communication and not planned properly enough.

The use of online channels if often focused on increasing the sharing of information and communi-
cation with the citizens, making city action and services better known, increasing the interaction of
administration and the citizens and examining the general opinion. It has to be remembered that
the channel does not guarantee that the message will be understood, tools do not reach all the
target groups and the results can be very unpredictable. For the time being, the online channels of

4. SAKAHOYEHUE

«NEAT 2.0 — HoBble MHCTpyMeHTbl IKonornyeckot MHGOpPMUPOBAHHOCTMY - MPOEKT, KOTOPbIN Haue-
NIEH U3Y4YNTb, KaK MECTHble BAACTU MOTYT Y/Iy4YLINTb UCMONb30BaHUE TPAANLMOHHBIX U OHNANHOBbIX
KaHa/s0B KOMMYyHMKauMn. ONbIT MOKa3blBaeT, YTO Y FOPOACKMX YUHOBHUKOB €CTb }KelaHue TecTu-
poBaTb CPEACTBA KOMMYHMKaLMK C AOCTYNOM Yepe3 MHTepPHET, HO ANA 3KCNIyaTauumn Bbl6paHHbIX
CpeacTB YaCTo He XBaTaeT pPecypcoB, OHN He COOTBETCTBYHOT YTBEPKAEHHOMN CTpAaTErMMU KOMMYHUKa-
LMW U He AOCTAaTOYHO PacniaHMPOBaAHbI.

Mcnonb3oBaHWe OHIAMH KaHANOoB, MPU YCIOBUM aKLEHTA HA pacliMpeHnun obmeHa uHpopmaLmei
M KOHTaKTa C KUTeNAMM, yaydywaeT MHOOPMUPOBAHHOCTb O AEATE/IbHOCTM ropoAa M ero ycayrax,
B3aMMOAENCTBME MEXAY aAMUHUCTPALMEN U TpaxKgaHamMM M aHaNM3 Ob6LLEeCTBEHHOrO MHEHMs.
Heob6xo4MMO MOMHWTb, YTO KaHan He rapaHTMpyeT, 4To nepegaHHoe coobuieHne byaeT NOHATO,
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communication do not substitute the traditional ways of communication. CcpeacTBa KOMMYHUKaLMKM OXBATAT BCE LENEBbIE ayAUTOPUN, U Pe3ybTaTbl MOTYT ObiTb OYEHb He-
npeacKkasyembl. Ha aHHbI MOMEHT OH/IalH KaHalbl KOMMYHUKALMK HE 3aMEHAIOT TPAANLMOHHbIE

The reality is that reaching the right audience takes more time than expected and using intensive MHAOPMALMOHHDIE KaHAbI.,

channels requires genuine commitment from everyone. This is often hard to gain. The use of the
social media has brought out following crucial questions for local authorities: PeanbHOCTb 3aK/OMAETCA B TOM, YTO OXBAT K/IHOYEBOM ayAUTOPUMN MOXKET 3aHATb 60/blLEe BPEMEHMH,

YeM OXKWMAAETCHA, U UCNONb30BaHME PACLIMPEHHBIX KaHA/I0B KOMMYHUKALMKN TpebyeT HACTOALLYHO

N - . . . . 2
Why bother to ask for opinions if there is no intention to respect the answers? NPUBEPHKEHHOCTb Ka*XXA40ro COTpyaHuUKa, 4To 4acCto C/IOXKHO AOCTUYb. Mcnonb3oBaHue coumanbHbIX

o How to combine legislation and announcements in the social media? ceTeii NOCTaBU/IO Nepe/, MEeCTHbIMU BNACTAMM CedyioLiie BaHbIe BOMPOCHI:

° Are the peop|e reached the most relevant ones? Who are we missing? o 3auem uHTEepecoBaTbCA MHEHUSMMU, €C/IU HET XKeNIAHUA YCbIaTb OTBeTbI?

° When is the right time to act, as it requires a lot of recourses? Kak COG’"‘OAaTb 3aKOHOA4aTeNbCTBO NpPpU nepepaye COOGLU.eHMﬁ B COU.MaanOﬁ cetn?

J Jlioam, KOTopbIX 0XBaTbIBalOT KaHa/ibl KOMMYHUKAL MUK, ABNAAIOTCA 1M CAMbIMU BaXKHbIMU
ANA nonyvyeHna coobuweHua? Koro mbl ynyckaem?

In order to use the social media networks sustainably, the local authorities require more careful
analysis of the added value of the use of the channels, what kind of resources are available and how
the channels can the best give input to the on-going processes. The use of the social media should
be considered as a new way of thinking, not just as new tools to be included in the communication
strategy.

L4 HOCKOHbe ncnosib3oBaHne KaHasoB KOMMYHUKaUnUu TpGGVET MHOro pecypcos, B KaKoM
MOMEHT /iy4ylle BCero Ha4yaTtb AEﬁCTBOBaTb?

[na NocTosHHOTO U 3GHEKTUBHOTO NCMONb30BAHUA COLMANBHbBIX CETEN, MECTHbIM OpraHam B/1acTy
Heobxoaumo 6onee T aTeNbHO NPOAHA/M3MPOBATb AOMNONHUTENbHbIE NMPEUMYLLECTBA UCMNONb30-
BAHWA KaHaNOB, KaKMe pecypcbl AOCTYMHbI U KaK KaHa/lbl MOTYT BHECTU BK/AaZ B OCYLLECTBAAEMbIE
npoLeccbl Hauny4Ywunm obpasom. Mcnonb3oBaHMe COLMANbHbIX CETEN MOXKHO CYMTATb HOBbIM TU-
MOM MbILINEHWA, @ HE MPOCTO HOBOW TEXHO/IOTUEN, KOTOPYHO HEOBXOAMMO BKAOUUTL B KOMMYHMKA-
LMOHHYIO CTpaTerunto.
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PUBLICATION DETAILS

The text is based on the experience gained in

TeKCT OCHOBaH Ha OnbITe, MOJYYEHHOM B pam-
Kax npoekTa «NEAT 2.0 — HoBble NHCTpymeH-

WHOOPMALUA 0b USAAHUUA

a project called: "NEAT 2.0 — New Environmen- SRS
tal Awareness Tools” 2009-2011. The project PLe S A TOn NS TERIS
consortium consisted of Committee for Nature RN <7 MINISTRY OF THE ENVIRONMENT
Use, Environmental Protection and Ecological
Safety, City of St. Petersburg , Union of the Bal-
tic Cities, Commission on Environment, Ecofel-
lows Ltd., Valonia - Service Centre for Sustain-
able Development and Energy of Southwest
Finland, city of Kotka and the city of Turku. The
project was part financed by the Finnish Minis-
try of Environment.

Tbl  IKONOrMYecKol WHPOPMUPOBAHHOCTUY, S A R SR A

2009-2011. KoHcopuuym npoeKTa CocToAn N " MINISTRY OF THE ENVIRONMENT
n3 npeacrasutenen Komuteta no npupogo-
No/sIb30BaHMIO, OXPaHe OKpyrKaluwen cpenbl
n obecneyeHUto akonoruveckon bHesonacHo-
ctn CaHkT-NeTepbypra, Komnccum no 3awute
OKpyatouwen cpeabl Coto3a GAaNTUNCKUX ro-
poaos, opraHusaumn Ecofellows Ltd, Valonia
- LEeHTpa 0b6cayKMBaHMA NO YCTOMYMBOMY pPas-
BUTUIO U IHEpreTMke toro-zanaga PuHAAH-
anv, ropoga KoTtkm u ropoga Typky. [NMpoekt
YacTUYHO ¢UHaHcMpoBanca MuHucTepcTBOM
no 3almTe OKpyrKatowel cpeabl PuHAsSHOUMN.
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